
Department of Marketing 

 

Program Learning Outcomes PLOs: 

PLO1: Demonstrate theoretical knowledge and practical skills for strategic marketing planning by 

studying and analyzing the main characteristics of the competitive marketing environment.. 

PLO2: Analyze the major marketing indicators to improve the effectiveness of marketing activities on 

domestic and foreign markets through innovative technology. 

PLO3Use knowledge and practical skills to analyze the business portfolio of the company, developing 

marketing strategies, marketing plans, advertising techniques and PR campaigns, by creating and 

bringing to market commercially successful products and brands.  

PLO4: Able to think critically, logically, creatively, and analytically in order to identify, analyze and solve 

contemporary marketing and social issues. 

PLO5: Examine the fundamentals of marketing, such as market segmentation, targeting, and positioning, 

and apply the concepts of marketing research. 

PLO6. Enhance project and presentation skills among students to enhance their chance for job 

opportunities in their marketing careers.  

List of Competencies LoC: 

Knowledge:  

A1: Overview the theoretical and technical concepts related to marketing, markets, and consumers.  

A2: Understand the Roles of marketing functions. 

A3. Overview of different perspectives of traditional and digital marketing. 

A4: Knowledge and related terminology for marketing and business.   

Practical Skills: 

B1. Use of professional written and oral communication skills. 

B2: Develop and execute marketing plans.  

B3. Identify roles and skills in conjunction with specific tasks. 

B4. Effective use of information technology in marketing applications. 

B5. Applying qualitative and quantitative methods for problem solving and market research. 



Thinking Skills 

C1 Ability to provide solutions to change in microenvironment and microenvironment. 

C2. Rational decision making (including conducting comparison, analysis, evaluation, interpretation, 

inference, and explanation). 

Other Skills: 

D1. Diligence in seeking relevant information through research skills. 

D2. Improved proficiency of using of English language in terms of reading, writing and speaking, 

especially the technical business and marketing language. 

D3. Thorough use of all available resources for building relationships to help students attain their 

educational and practical goals.   

 


